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March 30, 2008.

Dear Colleague

I am pleased to invite your organisation/ministry/association/company to participate in the Caribbean Pavilion at London Calling 2008 to be held at Earl’s Court on June 19-20, 2008. 

Background

London Calling 2008 is the pre-eminent global business forum positioned between the traditional and cutting edge global independent music and entertainment industry spectrum, where seasoned senior decision makers will gather to present their road map for the future. 

London Calling 2008’s theme is the 360 degree model and will address how to keep up with the downside to the permanent changes in the global music business.  This year other emerging nations and powerhouse regions like China, Brazil, India and Nigeria which are now placing significant importance on their creative sectors, will also be hosting country pavilions. Caribbean participants will therefore be able to meet some of these global players on a more level playing field. 

London Calling 2008 boasts a partnership with a veritable roll-call of the industry great and good including  IMPALA – the European independent music industry trade association; WIN - World Independent Network of Music Independents; AIM – UK Association of Independent Music and ERA – the Entertainment Retailers Association. London Calling also enjoys support from government and development agencies including UK Trade and Investment and the British Council. 

Key Objectives:

1. to strategically profile and promote Caribbean music and creative brands in a major international music industry hub and gateway to Europe. 

2. to establish contacts and catalyse opportunities through B2B networking for Caribbean artists and creative businesses with partners in UK/Europe.
3. to explore new and emerging markets for Caribbean content and brands like Brazil, India, China and Nigeria. 
4. to attend practical ‘how to’ sessions on topics such as digital marketing, the DIY boom, new technologies, new business models and breaking international and emerging markets.
5. to link with other sectors - technology, media, sports, tourism, content aggregators and export agencies to promote and co-brand Caribbean content and brands. 
Benefits:

1. Premium branding presence. ‘Dual Country Sponsors’ alongside China at London Calling 2008.  This means the Caribbean will be branded as “Dual Country Sponsors: China and The Caribbean’ in all relevant London Calling’s pre-event marketing and onsite signage.
2. Profile booster for all Caribbean brands and organisations. The Pan-Caribbean Pavilion will occupy one of the premiere spots at London Calling 2008 located strategically between the host country pavilion (UK) and the International Pavilion.  (See attached floor plan).
3. Welcome Reception that will act as a gateway to the Caribbean and a networking event for Caribbean delegates to meet and greet other UK and international delegates and international media at London Calling to take place in the Club Lounge (see attached floor plan).   

4. Caribbean Music and Creative Industries Panel that will tackle specific challenges and opportunities for the Caribbean music and entertainment sectors.

5. London Calling’s entire marketing campaign which includes its website, digital and traditional marketing. This generates around 1.5 million impressions, so the scope for promotion is huge.  When combined with Music Week’s website which gets over 350,000 hits per week, and the magazine which reaches 10,000 music industry professionals every week, the reach is even larger. 
6. A CEO-level conference comprising of a seminar, high-level keynote and networking brunch.
7. Target activities including the UK Trade and Investment International Speed Dating area, pre-arranged B2B Meetings, industry workshops, informal networking and live music showcases for artists from emerging markets.  
8. Advance publicity in Music Week (+ all other London Calling 2008 pre-conference promotions). including advertisements, banners on their website, banners on their dailies and editorial in all three. 
9. Promotional punch with international reach for Caribbean participants through London Calling’s partnership with a multitude of media and industry association partners from across the globe. 

10. Sponsorship opportunities for Caribbean companies to make their brands, messages and logos massively visible to a range of audiences at London Calling 2008.
Who should attend: 

Any and everyone in the music, entertainment, leisure, sports and tourism industries - Caribbean and Caribbean influenced labels, artist managers, music publishers, producers, festival/event organisers, magazines, promoters, film/video/tv professionals, booking agents, tech and mobile companies, retailers, distributors, merchandisers, fashion designers, lawyers, content aggregators, software developers, finance houses, clubs/bars/live venues, digital retailers, radio, new media, broadcasters, communications and publicity firms, merchandisers. Also trade and investment officials, directors of culture, tourism organisations and export development agencies and venture capital companies.

With the recently concluded CARIFORUM-EU Economic Partnership Agreement (EPA), London Calling 2008 is an excellent opportunity to 'test' the trade and development benefits articulated in the EPA and where possible, trigger collaborations and business alliances.

 

Cost - US120,675.00
Includes:


· 54 sqm open plan design fully fitted and branded with furniture, WIFI access, private meeting area, plasma screens, planters, reception, mini-bar area and storage.

· 12 free delegate passes for personnel.

· 40 subsidised passes at GBP 173.00 (each pass includes access to all elements of the London Calling, including the live evening showcases and parties, plus listing on the website and in the official event guide). Passes are now in excess of GBP 300.00 per delegate.
· Welcome Reception for up to 200 guests booked for the opening day.
· Industry Panel on the Caribbean music industry.
· Delegate bag insert.

· Banner Advertisement on website.

· Enhanced Listing on the website and in the event guide.

· Early access to delegate data – important tool for setting up meetings.

It is proposed that the total figure of US 120,675.00 be shared. With four partners - T&T, Barbados and Jamaica along with the OECS territories combined it is estimated at US 30,168.00 per country which can be shared further at the local level between four or five focal points. A power point presentation and budget are attached. 

I look forward to working with you in ensuring the widest possible support from government and industry and also your active participation in the Caribbean Pavilion at London Calling 2008. With the imminent time-line, it is hoped that this will receive your urgent attention.

One Love

Josanne Leonard

Tel: 868 633 3397; 868 477 2462 (b-mobile); 868 362 6353 (digicel)
www.londoncalling2008.com/music-reception
Media Partners: Music Week, Musique Info, Musik Woche, GCap Media, DJ Magazine, , FiveEight, Useyourears.com, Tillate, Audience, Clave, Songlink, MMN, Musician Atlas, VIP Booking, Impact, IQ, Australian Music Network, Sound & Media, Informa, Digital Music News.
Media Reach:

· Ads in Music Week, IQ, Musicians Atlas, Australian Music Network, Songlink.
· Promotion in Music Week including advertisements, banners on their website, banners on their dailies and editorial in all three. 
· Main Visitor Promotion campaign will take place from end March - 100,000 printed leaflets will be inserted into publications and also sent out as direct mail
· 300,000 dedicated and targeted email shots
· Telemarketing to delegates in the 2 months running up to the show
· Association marketing both UK and International
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